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VFACTS FIGURES CONFIRM NEW VEHICLE 
SALES FOR THE MONTH OF MARCH 2019

According to the peak industry body of the 
automotive industry, the Federal Chamber 
of Automotive Industries (FCAI), new vehicle 
sales reached a total of 99,442 vehicles 
during March.  This represents a decrease 
of 7,546 vehicles sales, or 7.1 per cent, on 
the same period in 2018.

Tony Weber, chief executive of the FCAI, 
said that current economic conditions had 
contributed to the market’s position.

“We are seeing a cautious consumer 
approach at the moment, and this is not 
surprising given the number of economic 
headwinds in the Australian market,” Weber 
said.

The three top selling vehicles for the month 
confirmed the market’s appetite for light 
commercial vehicles, with the Toyota HiLux 
reporting 4,527 sales, followed by the Ford 
Ranger with 3,721 sales, and the Mitsubishi 
Triton which registered 2,666 sales.

Of the top 10 vehicles sold in March, only 
three were passenger vehicles, further 
illustrating the growth of SUVs and LCVs 
in the Australian market.  In total, SUVs 
and LCVs represented 67.5 per cent of 
new vehicle sales in the Australian market 
during March.  This is 4.5 percentage 
points higher than March 2018.

On a year to date basis, the industry 
reported 268,538 sales across all 
segments, down 7.9 per cent.  Individual 
segments included:

•	 Passenger Vehicle segment (84,200 
vehicles - down 17.8 per cent), 

•	 SUV (118,892 vehicles - down 3.5 per 
cent), 

•	 Light Commercial segment (57,128 
vehicles - down 0.4 per cent).  

From a state-based perspective, South 
Australia and Tasmania showed solid 
growth with increased new vehicle sales 
of 9.4 and 6.2 per cent respectively for 
the month.  All other states and territories 
showed a decline in vehicle sales during 
March.

Key Points:

•	 The March 2019 market of 99,442 new 
vehicle sales is a decrease of 7,546 
vehicle sales or -7.1% on March 2018 
(106,988) vehicle sales. March 2019 
(25.5) had the same number of selling 
days as March 2018 and this resulted 
in a decrease of 295.9 vehicle sales per 
day.

•	 The Passenger Vehicle Market is down 
by 7,121 vehicle sales (-19.7%) over 
the same month last year; the Sports 
Utility Market is up by 135 vehicle sales 
(0.3%); the Light Commercial Market is 
down by 409 vehicle sales (-1.9%); and 
the Heavy Commercial Vehicle Market 
is down by 151 vehicle sales (-4.4%) 
versus March 2018.

•	 Toyota was market leader in February, 
followed by Mitsubishi and Mazda. 
Toyota led Mitsubishi with a margin of 
7,163 vehicle sales and 7.2 market 
share points.



*Bendix brake components are appropriate for the purpose intended and if installed by qualified 
staff, to the vehicle manufacturer’s specifications, can be used in logbook servicing. 

FOR MORE INFORMATION 
Freecall the Bendix Brake Advice Centre on  
1800 819 666 (8am-5pm Monday to Friday EST) 
or +61 3 5327 0211 from overseas.
brakeadvicecentre@bendix.com.au 
bendix.com.au  or  bendix.co.nz

Put your foot down with confidence™

VFACTS monthly vehicle sales data is available at 
midday on the 3rd working day after the end of 
every month. Select data and media releases on 
the sales results are available at www.fcai.com.au

For further information contact:  
Peter Brewer 
P: 02 6229 8221 
E: peterbrewer@fcai.com.au
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SUVs a popular choice in January 2015 
 
Australia’s new car market has had a solid start to the year with new car purchases for January 2015 on par 
with January 2014 figures. This follows a strong sales year in 2014, with sales being the second highest 
ever. 
 
Australians bought 82,116 new passenger cars, SUVs and commercial vehicles in January 2015, with the 
Mazda3 being the most popular vehicle (3,903 Mazda3s were sold). The Mazda3 was followed by the 
Toyota Corolla (3,472), the Toyota Hilux (2,331), Hyundai i30 (2,092) and Holden Cruze (1,870).  
 
Releasing the January 2015 VFACTS figures, FCAI Chief Executive Tony Weber said the trend towards SUV 
purchases was showing no sign of slowing down, with total SUV sales up 6.9 per cent on January 2014 
figures. Small and medium SUVs showed significant growth, up 17.9 and 9.5 per cent respectively. 
 
“The continuing popularity of SUVs is a reflection of the versatility of these vehicles. SUVs now represent 
33.7 per cent of the market and we expect this trend to continue as we move through 2015,” Tony Weber 
said.  
 
Light commercial vehicle sales were consistent with January 2014 figures (-0.3%), while passenger car sales 
declined 4.3 per cent. Passenger cars accounted for less than half of the January 2015 new car market 
(48.5%). Light commercial vehicles accounted for 15.8 per cent.   
 
Tasmania and Victoria’s new car markets had a strong start to the year, with sales up 6.6 and 4.3 per cent 
on January 2015. Sales in New South Wales, Queensland and South Australia remained steady with sales 
down by 1 per cent or less, compared to January 2015. Australian Capital Territory, Northern Territory and 
Western Australia all saw falls of around 7 per cent (6.9, 7.2 and 7 per cent, respectively), compared to 
January 2015 figures.  
 
Business sales appear to have steadied with sales down 0.5 per cent on January 2014 figures. Private sales 
were also steady, up 0.8 per cent. Government purchases were down 4.4 per cent. These three buyer types 
increasingly chose SUVs, with private buyers purchasing 5 per cent more SUVs than in January 2014, 
business buyers purchasing 9.9 more and government buyers purchasing 11.3 per more. 
 
Toyota was the top selling brand in January 2014 with 16.6 per cent of the market. Toyota was followed 
by Mazda with 11 per cent, Holden with 10.2 per cent, Hyundai with 8.4 per cent and Ford with 6.5 per 
cent. 
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FURTHER INFORMATION: 

Summary by Class: 

Class Jan-19 Feb-19 Mar-19 Apr-19 May-19 Jun-19 Jul-19 Aug-19 Sep-19 Oct-19 Nov-19 Dec-19 TOTAL
Passenger 28,050 27,151 28,999 84,200
SUV 35,940 37,292 45,660 0 0 0 0 0 0 0 0 0 118,892
Light	Commercial 15,809 19,831 21,488 0 0 0 0 0 0 0 0 0 57,128
Heavy	Commercial 2,195 2,828 3,295 0 0 0 0 0 0 0 0 0 8,318
TOTAL 81,994 87,102 99,442 268,538  
 
 
 
Key Points: 

• The March 2019 market of 99,442 new vehicle sales is a decrease of 7,546 vehicle 
sales or -7.1% on March 2018 (106,988) vehicle sales. March 2019 (25.5) had the 
same number of selling days as March 2018 and this resulted in a decrease of 295.9 
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SALES RESULTS 
Source: VFACTS 
 

Standings Marque Volume Share Volume Share Volume Share
1 ▼ Toyota 49,618 18.5% 52,465 18.0% 17,298 17.4%
2 ▼ Mazda 28,343 10.6% 29,749 10.2% 9,618 9.7%
3 ▲ Mitsubishi 25,299 9.4% 21,215 7.3% 10,135 10.2%
4 ▼ Hyundai 20,365 7.6% 23,568 8.1% 7,731 7.8%
5 ▼ Ford 16,259 6.1% 18,391 6.3% 6,160 6.2%
6 ▲ Kia 14,810 5.5% 14,279 4.9% 5,303 5.3%
7 ▼ Nissan 12,841 4.8% 15,761 5.4% 5,115 5.0%
8 ▼ Volkswagen 12,366 4.6% 13,787 4.7% 4,682 4.7%
9 ▼ Honda 12,242 4.6% 15,129 5.0% 4,335 4.4%
10 ▼ Holden 11,825 4.4% 15,524 5.3% 3,833 3.9%

Report for the Month of
March 2019 YTD Mar-19 Mar-18 Mar-19

Year to Date Year to Date Month

 
 
 
 
 
 

 
 
 
Top 10 individual models (by sales volume):  State/Territory results 
(by sales volume): 
 
Rank Vehicle Mar-19 Mar-18 %	diff

1. Toyota	Hi-Lux 4527 4348 4.1%
2. Ford	Ranger 3721 4064 -8.4%
3. Mitsubishi	Triton 2666 3109 -14.2%
4. Mazda3 2642 2780 -5.0%
5. Toyota	Corolla 2499 3218 -22.3%
6. Mazda	CX-5 2414 2261 6.8%
7. Hyundai	i30 2402 2719 -11.7%
8. Toyota	Landcruiser 2307 2148 7.4%
9. Mitsubishi	ASX 2236 2337 -4.3%
10. Mitsubishi	Outlander 2067 1433 44.2%  

State/Territory Mar-19 Mar-18 %	diff

AUSTRALIAN	CAPITAL	TERRITORY 1,672 1,816 -7.9
NEW	SOUTH	WALES 31,847 34,754 -8.4
NORTHERN	TERRITORY 963 1,067 -9.7
QUEENSLAND 20,402 21,591 -5.5
SOUTH	AUSTRALIA 6,927 6,332 9.4
TASMANIA 1,595 1,502 6.2
VICTORIA 27,520 31,105 -11.5
WESTERN	AUSTRALIA 8,516 8,821 -3.5
Total 99,442 106,988 -7.1  

 
 
Total Vehicle Sales – Year to Date: 
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VFACTS monthly vehicle sales data is available at noon on the third working day after 
the end of every month. Select data and media releases on the sales results are 
available at www.fcai.com.au 
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