
VFACTS MEDIA RELEASE 
 & INDUSTRY SUMMARY
January 2019

SALES DOWN IN CHALLENGING 
2018 ENVIRONMENT

New vehicle sales declined over a 
challenging 2018, according to results 
released today by the motor industry’s 
statistical service, VFACTS.

National vehicle sales for December fell by 
14.9 per cent from the corresponding month 
in 2017 to 87,528 vehicles, which took 
sales for the year to 1,153,111 vehicles.

The Federal Chamber of Automotive 
Industries (FCAI) Chief Executive Tony Weber 
acknowledged the lower result in 2018, 
which represents a reduction of three per 
cent from the 2017 record sales year.

“New vehicle sales results in 2018 reflect 
a challenging climate across the Australian 
economy including a slowing housing 
market, tightening of money lending and the 
drought” Mr Weber said.

Mr Weber also highlighted 2018 as a year 
of continuing adjustment for motoring 
consumers, with the year seeing a further 
shift to SUV sales at the expense of 
passenger vehicles.

“Australian consumers continue to value the 
comfort, flexibility and utility of SUVs, which 
collectively accounted for 43 per cent of the 
market in 2018.  We predicted this trend 
to continue last year, and this has certainly 
been the case” Mr Weber said.

In addition to the rise of SUV sales, sales 
of light commercial vehicles continued 
to climb, with the Toyota HiLux again the 
number one selling vehicle in 2018 across 
all categories with 51,705 sales.

The HiLux was followed by the Ford Ranger, 
again number two in the market with 
42,144 sales, followed by the Toyota Corolla 
(35,320), the Mazda 3 (31,065) and the 
Hyundai i30 (28,188).

Across the brands, Toyota again led the 
market in 2018 with 18.8 per cent market 
share, followed by Mazda (9.7 per cent), 
Hyundai (8.2 per cent), Mitsubishi (7.4 per 
cent) and Ford (6 per cent).

Key Points:

•	 The December 2018 market of 87,528 
new vehicle sales is a decrease of 
15,292 vehicle sales or -14.9% on 
December 2017 (102,820) vehicle 
sales. December 2018 (24) had 
the same number of selling days as 
December 2017 and this resulted in a 
decrease of 637.2 vehicle sales per day.

•	 The Passenger Vehicle Market is down by 
9,648 vehicle sales (-26.3%) over the 
same month last year; the Sports Utility 
Market is down by 2,848 vehicle sales 
(-7.0%); the Light Commercial Market is 
down by 2,772 vehicle sales (-12.5%); 
and the Heavy Commercial Vehicle 
Market is down by 24 vehicle sales 
(0.7%) versus December 2017.

•	 Toyota was market leader in December, 
followed by Mazda and Mitsubishi. 
Toyota led Mazda with a margin of 7,862 
vehicle sales and 9.0 market share 
points.



*Bendix brake components are appropriate for the purpose intended and if installed by qualified 
staff, to the vehicle manufacturer’s specifications, can be used in logbook servicing. 

FOR MORE INFORMATION 
Freecall the Bendix Brake Advice Centre on  
1800 819 666 (8am-5pm Monday to Friday EST) 
or +61 3 5327 0211 from overseas.
brakeadvicecentre@bendix.com.au 
bendix.com.au  or  bendix.co.nz

Put your foot down with confidence™

VFACTS monthly vehicle sales data is available at 
midday on the 3rd working day after the end of 
every month. Select data and media releases on 
the sales results are available at www.fcai.com.au

For further information contact:  
Peter Brewer 
P: 02 6229 8221 
E: peterbrewer@fcai.com.au
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SUVs a popular choice in January 2015 
 
Australia’s new car market has had a solid start to the year with new car purchases for January 2015 on par 
with January 2014 figures. This follows a strong sales year in 2014, with sales being the second highest 
ever. 
 
Australians bought 82,116 new passenger cars, SUVs and commercial vehicles in January 2015, with the 
Mazda3 being the most popular vehicle (3,903 Mazda3s were sold). The Mazda3 was followed by the 
Toyota Corolla (3,472), the Toyota Hilux (2,331), Hyundai i30 (2,092) and Holden Cruze (1,870).  
 
Releasing the January 2015 VFACTS figures, FCAI Chief Executive Tony Weber said the trend towards SUV 
purchases was showing no sign of slowing down, with total SUV sales up 6.9 per cent on January 2014 
figures. Small and medium SUVs showed significant growth, up 17.9 and 9.5 per cent respectively. 
 
“The continuing popularity of SUVs is a reflection of the versatility of these vehicles. SUVs now represent 
33.7 per cent of the market and we expect this trend to continue as we move through 2015,” Tony Weber 
said.  
 
Light commercial vehicle sales were consistent with January 2014 figures (-0.3%), while passenger car sales 
declined 4.3 per cent. Passenger cars accounted for less than half of the January 2015 new car market 
(48.5%). Light commercial vehicles accounted for 15.8 per cent.   
 
Tasmania and Victoria’s new car markets had a strong start to the year, with sales up 6.6 and 4.3 per cent 
on January 2015. Sales in New South Wales, Queensland and South Australia remained steady with sales 
down by 1 per cent or less, compared to January 2015. Australian Capital Territory, Northern Territory and 
Western Australia all saw falls of around 7 per cent (6.9, 7.2 and 7 per cent, respectively), compared to 
January 2015 figures.  
 
Business sales appear to have steadied with sales down 0.5 per cent on January 2014 figures. Private sales 
were also steady, up 0.8 per cent. Government purchases were down 4.4 per cent. These three buyer types 
increasingly chose SUVs, with private buyers purchasing 5 per cent more SUVs than in January 2014, 
business buyers purchasing 9.9 more and government buyers purchasing 11.3 per more. 
 
Toyota was the top selling brand in January 2014 with 16.6 per cent of the market. Toyota was followed 
by Mazda with 11 per cent, Holden with 10.2 per cent, Hyundai with 8.4 per cent and Ford with 6.5 per 
cent. 
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Summary	by	Class: 

Class Jan-18 Feb-18 Mar-18 Apr-18 May-18 Jun-18 Jul-18 Aug-18 Sep-18 Oct-18 Nov-18 Dec-18 TOTAL
Passenger 31,860 34,490 36,120 27,533 32,786 41,561 28,547 30,940 30,487 27,802 29,250 27,037 378,413
SUV 37,889 39,800 45,525 36,159 42,973 56,162 36,625 41,271 41,420 39,849 39,983 37,644 495,300
Light	Commercial 16,776 18,707 21,897 16,087 21,082 28,346 17,035 19,165 19,298 19,286 20,900 19,393 237,972
Heavy	Commercial 2,026 3,002 3,446 3,151 3,913 4,231 3,344 3,845 3,506 3,781 3,727 3,454 41,426
TOTAL 88,551 95,999 106,988 82,930 100,754 130,300 85,551 95,221 94,711 90,718 93,860 87,528 1,153,111 	
	
	
	
Key Points: 

• The December 2018 market of 87,528 new vehicle sales is a decrease of 15,292 
vehicle sales or -14.9% on December 2017 (102,820) vehicle sales. December 2018 
(24) had the same number of selling days as December 2017 and this resulted in a 
decrease of 637.2 vehicle sales per day. 

• The Passenger Vehicle Market is down by 9,648 vehicle sales (-26.3%) over the same 
month last year; the Sports Utility Market is down by 2,848 vehicle sales (-7.0%); 
the Light Commercial Market is down by 2,772 vehicle sales (-12.5%); and the 
Heavy Commercial Vehicle Market is down by 24 vehicle sales (0.7%) versus 
December 2017. 

• Toyota was market leader in December, followed by Mazda and Mitsubishi. Toyota led 
Mazda with a margin of 7,862 vehicle sales and 9.0 market share points. 

	
	
	
SALES	RESULTS	
Source:	VFACTS	
	

Standings Marque Volume Share Volume Share Volume Share
1 ▲ Toyota 217,061 18.8% 216,566 18.2% 15,991 18.3%
2 ▼ Mazda 111,280 9.7% 116,349 9.8% 8,129 9.3%
3 ▼ Hyundai 94,187 8.2% 97,013 8.2% 5,766 6.6%
4 ▲ Mitsubishi 84,944 7.4% 80,654 6.8% 7,306 8.3%
5 ▼ Ford 69,081 6.0% 78,161 6.6% 5,230 6.0%
6 ▼ Holden 60,751 5.3% 90,306 7.6% 4,822 5.5%
7 ▲ Kia 58,815 5.1% 54,737 4.6% 4,214 4.8%
8 ▲ Nissan 57,699 5.0% 56,594 4.8% 4,534 5.2%
9 ▼ Volkswagen 56,620 4.9% 58,004 4.9% 4,291 4.9%
10 ▲ Honda 51,525 4.5% 46,783 3.9% 4,189 4.8%

Report for the Month of
Dec 2018 YTD Dec-18 Dec-17 Dec-18

Year to Date Year to Date Month

	
	
	
	
	
	
	
	

 
Top	10	individual	models	(by	sales	volume):	 	 State/Territory	results	(by	sales	volume):	
	
Rank Vehicle Dec-18 Dec-17 %	diff

1. Toyota	Hi-Lux 3871 3949 -2.0%
2. Ford	Ranger 3365 3458 -2.7%
3. Toyota	Corolla 2311 2641 -12.5%
4. Mazda3 2285 2807 -18.6%
5. Isuzu	Ute	D-Max 2184 2053 6.4%
6. Mitsubishi	Triton 2000 2645 -24.4%
7. Mazda	CX-5 1990 2113 -5.8%
8. Hyundai	i30 1772 1467 20.8%
9. Toyota	RAV4 1729 1823 -5.2%
10. Toyota	Landcruiser 1690 1782 -5.2% 	

State/Territory Dec-18 Dec-17 %	diff

AUSTRALIAN	CAPITAL	TERRITORY 1,348 1,498 -10.0
NEW	SOUTH	WALES 26,498 33,014 -19.7
NORTHERN	TERRITORY 627 710 -11.7
QUEENSLAND 17,753 19,543 -9.2
SOUTH	AUSTRALIA 6,508 6,611 -1.6
TASMANIA 1,719 2,166 -20.6
VICTORIA 25,734 31,336 -17.9
WESTERN	AUSTRALIA 7,341 7,942 -7.6
Total 87,528 102,820 -14.9 	

	
Total	Vehicle	Sales	–	Year	to	Date:	
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VFACTS	monthly	vehicle	sales	data	is	available	at	noon	on	the	third	working	day	after	the	end	of	every	
month.	Select	data	and	media	releases	on	the	sales	results	are	available	at	www.fcai.com.au	
	
 
For	more	information,	contact:	
	
Leigh	Obradovic		 	 OR	 	 	 FCAI	
Director,	Policy	 	 	 	 	 	 (02)	6247	3811		
FCAI	 	 	 	 	 	 	 info@fcai.com.au	
0438	274	833	
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